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Welcome

This guide establishes a clear visual identity for Tikinagan Child and
Family Services , as well as additional projects and services, such as
Niigaanshkaawin and Neegaan Inabin.

The best practices and standards outlined in this guide allow Tikinagan
Child and Family Services to coordinate all forms of communication and
present a consistent corporate image, as well as prevent the improper
use of our visual identity.

Contact Information

If you have any guestions regarding the use and application of the
Tikinagan Child and Family Services visual identity, please contact:

Wiidamaakewinik Odanohkiig (Communications Team)
Tikinagan Child and Family Services
e-mail: Communications@tikinagan.org
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Building a Strong Visual Identity

A strong visual identity is pivotal to communicating the mission and vision of an
organization and demonstrates professionalism and reliability.

The Tikinagan logo is a well-recognized element of the agency. Over the years, the
logo has been altered in attempts to update colours or clean up the artwork. The
original, design, though has always maintained the same artwork, which depicts a
family surrounding a baby in tikinagan- a traditional cradle-board which has been
used for centuries by First Nations families to carry and protect their babies.

Since Tikinagan Child and Family Services was established in 1984, we have
consistently worked towards being true to what the vision of this agency is - an
Indigenous child and family services agency. Protecting our children is a priority
and in order to do this in a way that truly represents our culture and traditions, we
have developed a service model called Mamow Obiki-ahwahsoowin. This means
“everyone working together to raise our children” and can be seen when looking at
our logo.

Notice first the circle surrounding the family. This
represents the circle of care and the concept of
family and togetherness. The baby in the middle
lies in a tikinagan - representing caring for children
and honouring our culture. The home and the
tee-pee in the centre represents keeping our
children at home and always connected to their
family. The three adults surrounding the child
represent not just the parents, but the extended
family and community that protects and raises the
child. The feathers that hang represent our First
Nations leadership.
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This guide is meant to honour the original artwork, while ensuring that it is used
respectfully, consistently and unaltered.

We have updated the typeset to coincide with the artwork, and from here when
we refer to the logo we refer to the symbol, logotype, descriptor and Oji-Cree
translation (see section 1.1).
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The Importance of Brand Consistency

Brand consistency means ensuring that the way we present Tikinagan Child and
Family Services - and what it stands for - remains the same across all of our
marketing channels, unifying the image and message our stakeholders see.

Brand consistency is about being recognizable, establishing trust, and
communicating personality. Brand consistency allows us to increase trust and
loyalty amongst our stakeholders and to maintain brand authority.

Brand consistency is important because it leads to brand recognition. When
stakeholders recognize our brand (and have positive associations with it), they're
more likely to interact with Tikinagan. Also, brand consistency reinforce the
qualities our stakeholders can cite when recommending Tikinagan to their
friends and social media followers.

To ensure brand consistency, it is important that all materials used for the
purpose of advertising activities and services provided by Tikinagan are created
by or approved by the Wiidamaakewinik Odanohkiig (Communications Team).

Any questions or concerns, please contact the Wiidamaakewinik Odanohkiig
(Communications Team) at

communications@tikinagan.org
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11 Tikinagan’s Logo

A strong visual identity is pivotal to communicating the mission and vision of an organization
and demonstrates professionalism and reliability.

It is important to maintain the integrity of the Tikinagan Child and Family Services logo by
consistently reproducing it on all printed materials, signage, and other media applications. This
creates an identity that is easily recognizable to the general public. Tikinagan’s logo will play an
integral part in promoting our public image, level of professionalism and connection to our
traditional First Nation values.

The logo, which is comprised of the symbol, logotype, descriptor and Oji-Cree translation, is
integral to establishing our identity and must always be reproduced using master artwork.

NPab? A<, Ma NVANPAA2 AIM9A» Oji-Cree Translation

Tikinagan

Child & Family Services | oescriotor

Symbol

The Qji-Cree translation is just as important as the English text beneath. Including the translation is
fundamental to showing our respect of First Nation values and language. This is why, when
possible, the symbol and associated typeset (Oji-Cree Translation, Logotype and Descriptor)
should be used together. At no times should the English Logotype be used without the Oji-Cree
Translation - they are a connected unit, unless the comms team has approved it for promotional
purposes (i.e. small print area).

The next pages outline acceptable use for using the symbol
independently as well as a vertical option.
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1.1

Tikinagan’s Logo

When possible, the Symbol and associated typeset (Oji-Cree translation, Logotype and
Descriptor) should be used together (see previous page).

There may be occasions where using the symbol by itself is required. In these instances, all
efforts should first go to including all aspects of the logo together and only separating the
symbol as a last resort. If you require the symbol to be separated, exercise best judgment to
maintain the symbol’s integrity and quality.

The typeset itself is one unit - meaning the Oji-Cree translation should never be separated from
the Logotype, nor should the Descriptor. The only element permitted to be used on its own is
the symbol, again always exercising best judgment.

Do not attempt to separate the symbol from the master artwork. Contact Tikinagan’s
Communications Coordinator to obtain a high-quality file that suits your needs.

Symbol
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11  Tikinagan’s Logo

If required, the Tikinagan Logo has a vertical option, which can be used on promotional
items or in instances where the horizontal format doesn’t fit well. The horizontal version
(pictured on page 7) should always be the preferred option and used whenever possible.

Tikinagan

Child & Family Services

NPab>

<4V TFa NV2MAA2 AIPQA2

Tikinagan Tikinagan

Child & Family Services Child & Family Services

Tikinagan

Child & Family Services

<9 Fa NVAMPAA2 AIMQA2

<Y Ta NVANPAA2 ALMQA» <A<V Ta NVAMPAA2 AIPAAD
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1.2

Typography

The use of consistent typefaces/fonts adds strength to Tikinagan Child and Family Services
communications material.

The following must be used within all internal and external marketing material.

“Gotham” is the primary Tikinagan Child and Family Services font family.

Gotham

Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz
0123456789

Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

When using a font for letters in Word documents, reports or any other non-marketing
literature, the font of Arial or Times New Roman can be used.

Staff can request to have the font family be installed on their computers. Please contact
the Wiidamaakewinik Odanohkiig (Communications Team) at

communications@tikinagan.org
Visual Identity Guide 2024 _



1.3

Colour Specifications

The colours of the Tikinagan Child and Family Services logo must not be altered.
Consistency of colour ensures strength of brand and a coherent visual identity.

For one-colour applications, black is acceptable. Designers should not reproduce

the logo in shades of the brand colours. As printers vary in their ability to reproduce colours,

it is advisable to request a print proof for accurate match.

Primary Colours

Pantone 478

R:126 G: 39 B: 39
Hex: #7E2727

Secondary Colours

Pantone 165

C:3 M:76 Y:100 K: 0O
R: 234 G:98 B: 36
Hex: #EAG244

Tertiary Colours

Pantone 577

C: 32 M:12 Y:59 K: O
R:179 G:195 B:132
Hex: #B3C384

Pantone 136

C:.0 M:25 VY. 76 K: O
R: 254 G:195 B: 87
Hex: #FEC357

C:27 M:90 VY:80 K:40

Pantone 7566

C:22 M:66 Y:97 K 8
R: 185 G: 103 B: 46
Hex: #B9672E

Pantone 563

C.:68 M:0 VY:41 K: 0O
R: 65 G:188 B: 170
Hex: #3EBDAB

Visual Identity Guide 2024 m



1.4 Protected Spaces

A minimum of clear space around the signature or logotype ensures legibility and the
integrity of the visual identity. When reproducing the Tikinagan Child and Family Services
logo, minimum spacing requirements must be adhered to in order to prevent the logo
from becoming cramped and unreadable. There must be a space the size of the “T” in the
logotype on all sides of the logo. Or the size of the “sun” when using the symbol by itself.

T

NPab? A<K-,Y Fa NVAMAAD AIMQAD

Tikinagan—

Child & Family Services

T

Protected Space Around Logo

Tikinagan

Child & Family Services

NPab?

<Y Fa NVAMAA2 AIMQAL

Protected Space Around Symbol When Used Independently Protected Space Around Logo
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1.5 One Colour Applications

For one-colour applications, greyscale, black, or white should be used for the
Tikinagan Child and Family Services logotype and logo.

For ease of use, logo files have been created and are available in a variety of formats.
A one-colour application of the symbol by itself, as well as the vertical option, is also
appropriate to use and available upon request.

NPab? 44U N NVAMAA> AIMAA»

Tikinagan

Child & Family Services

NPab’ ALY Na NV2MAA2 AIMQA2

Tikinagan

Child & Family Services

Black Application

NPab? ALY N'a NVMAA2 AIMAA»

Tikinagan

Child & Family Services

White Application

Visual Identity Guide 2024 m



1.6

Improper Use of Logo

The Tikinagan Child and Family Services logo must not be modified or distorted.
Reproduction of the logo must conform to the stipulations outlined in this guide.
Examples of prohibited reproductions of the logo include printing on an angle or
vertically, using unofficial colours, creating patterns with the logo, adding
decorations to the logo, and bevelling or inserting a shadow behind the logo. It is
also crucial that only high resolution images of the logo are used, to protect

Tikinagan Child and Family Services professional image.

Only authorized original versions of the logo may be used. Attempts at recreating

the logo are unacceptable.

NPab’> AK-UY N NV2MPQA2 AIMQA2

Tikinagan

Child & Family Services

Improper Use of Logo - Distorted
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Improper Use of Logo - Improper Colour
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1.6

Improper Use of Logo

As noted, the Tikinagan Child and Family Services logo is intended to function as a single unit
and elements should not be separated except in the instances specified in this guide.

If necessary, the symbol may be used independently. The symbol should not be distorted,
recoloured or used alongside a new typeset.

Only authorized original versions of the logo may be used. Attempts at recreating the logo are
unacceptable.

Tikinagan

Child and Family Services

Tikinagan

Improper Use of Symbol - Removing typeset, adding new text

ﬁ

TI KI NAGAN TIKINAGAN CHILD & FAMILY SERVICES

Improper Use of Logo - Old Versions

Please note, if there are other older versions of the Tikinagan logo not pictured here,
they are still considered unacceptable.
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1.7

Alternate Logos

As noted, the Tikinagan Child and Family Services logo is intended to function as a single unit
and elements should not be separated except in the instances specified in this guide.

If necessary, the symbol may be used independently. The symbol should not be distorted,
recoloured or used alongside a new typeset.

Only authorized original versions of the logo may be used. Attempts at recreating the logo are
unacceptable.

Alternate version created by or approved by the Tikinagan Communications. All logos can be
accessed on the Staff Portal through the Tikinagan website.

Red
logo

Brown
logo

Yellow
logo

Orange
Logo

Green
logo
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Tikinagan
Child & Family Services
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Child & Family Services
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Child & Family Services
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logo

OPol? 9G-S Mo NVEEAAT ALCAAS

Tékiﬂ&ga g Celelob;a;)tory

Child & Family Services
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1.8

Service Branding

Our agency marketing theme at the start of 2024,
including its use on social media, Tikinagan banners
and other print materials, is “How can you support
children and families in your community?” The
answer is found in these three service lines

« Careers
+ Foster Parenting
e Child Protection & Mamow Obiki-ahwahsoowin

Each category has designated colours and designs
for event materials.

YOUR COMMUNITY?

LL® DAP'A4-AA-> | Mamow Obiki-ahwahsoowin

Everyone working together to raise our children

NPab’ A<V Ma. NV2MPQA2 AIMQA»
‘@l Tikinagan

Child & Family Services
HOW CAN YOU SUPPORT
CHILDREN AND FAMILIES IN

- HONOUR OUR
CHILDREN

WORK AT
TIKINAGAN
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1.8.1

Careers

Careers branded items are to be used for events
that involve staff recruitment, such as career fairs
internal meetings, annual general meetings, and
meet & greets.

Slogan

<JoPA:Q? bAMAV-LLPY CJUSAAc
Careers Empowering Communities

Pantone 478

C: 27 M:90 Y:80 K:40
R:126 G: 39 B: 39

Hex: #7E2727

Pantone 7566

C. 22 M:66 Y:97 K:8
R: 185 G:103 B: 46
Hex: #B9672E

Background

!

LL® DAP"A4-AA-> | Mamow Obiki-ahwahsoowin
Everyone working together to raise our children

NPab? A<V Fa NVAMAA2 AIMQA2

| Tikinagan

Child & Family Services

HOW CAN YOU SUPPORT
CHILDREN AND FAMILIES IN
YOUR COMMUNITY?

WORK AT
TIKINAGAN
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1.8.2 Foster Parenting

Foster Parenting branded items are to be used for
events that involve Foster Parent recruitment, such
as community events, internal meetings, annual
general meetings, and meet & greets.

Slogan

baV-all-FA: ADbAA
Foster Connection.Become a Foster Parent.

Pantone 136

C.0 M:25 VY:76 K: O
R: 254 G:195 B: 87
Hex: #FEC357

Pantone 165

C.3 M:76 Y:100 K: O
R: 234 G:98 B: 36
Hex: #EAG244

LL° BAP"A4-AA-> | Mamow Obiki-ahwahsoowin

Everyone working together to raise our children

NPab? ALY Fa NVAMAA2 AIMQA2

(19 Tikinagan

Child & Family Services

HOW CAN YOU SUPPORT
CHILDREN AND FAMILIES IN
YOUR COMMUNITY?

BECOME A
FOSTER PARENT
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1.8.3 Child Protection &
Mamow Obiki-ahwahsoowin

Child Protection & Mamow Obiki-ahwahsoowin
branded items are to be used for events that involve
staff recruitment, such as community events, events
hosted by other organizatiosn, internal meetings,
annual general meetings, and meet & greets. “

Slogan

LLo DAP'I<AA?

Mamow Obiki-ahwahsoowin HOW CAN YOU SUPPORT
CHILDREN AND FAMILIES IN
bPa <AL VACoPIN~ PBAPY Polosa? YOUR COMMUNITY?

Everyone working together to raise our children H O N O U R O U R
AL AM'AJAQ? <Y<]2 CS Ao C H I L D R E N

The Answers Lie Within The Community
Pantone 577

C: 32 M:12 Y:59 K: O
R:179 G:195 B:132

Hex: #B3C384

Pantone 563

C.68 M:0 Y:41 K: 0O
R: 65 G:188 B: 170
Hex: #3EBDAB

LL® BAP"A4-AA-> | Mamow Obiki-ahwahsoowin

Everyone working together to raise our children

NPab’ ALY M NVANAA2 AIMPAA>

Tikinagan

Child & Family Services
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Letterhead

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services.

The below image is a preview of the Tikinagan letterhead. It is available to use in Microsoft Word.
Usage of this template is limited to Tikinagan employees who have authorization to access and

disseminate the official letterhead.

NPak> 44u™ Fa AVIPGAS Adras

Tikinaga n PO Box 627 P 807-737-3466

. . . Sioux Lookout TF 1-800-465-3624
Child & Family Services ON PBT 181 E info@tikinagan.org

April, 2016

John Smith
Company Name
Address, City

Dear John,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmad tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation nisi ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias
excepturi sint occaecati cupiditate non provident, similigue sunt in culpa qui
officia deserunt mollitia anir d est laborum et dolorum fuga. Et harum quidem
rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis
est eligendi optio cumque nihil impedit quo minus id quod maxime placeat facere
possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus
autem quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet
ut et vol sint et molestiae non recusandae. Itague earum
rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores
alias consequatur aut perferendis doloribus asperiores repellat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation nisi ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non preident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias
excepturi sint occaecati cupiditate non provident, similique sunt in culpa qui officia
deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum
facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi

optio cumaque nihil impedit quo minus id quod maxime placeat facere possimus,
omnis voluptas assumenda est, omnis dolor repellendus.

Mamow Obiki-ahwahsoowin
Everyone Working Together
to Raise Our Children

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias
excepturi sint occaecati cupiditate non provident, similique sunt in culpa qui

id est laborum et dolorum fuga. Et harum quidem
rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis
est eligendi optio cumaque nihil impedit guo minus id quod maxime placeat facere
possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus
autem quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet
ut et voluptates repudiandae sint et molestiae non recusandae. Itague earum
rerum hic tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores
alias quatur aut p is doloribus asp repellat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation nisi ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis
praesentium voluptatum deleniti atque corrupti quos dolores et quas molestias
excepturi sint occaecati cupiditate non provident, similique sunt in culpa qui officia
deserunt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum
facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi
optio cumaque nihil impedit quo minus id quod maxime placeat facere possimus,
omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem
quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet ut et
voluptates repudiandae sint et molestiae non recusandae. repellat.

Regards,

Irene Dube
Communications Coordinator
Tikinagan Child and Family Services

Mamow Obiki-ahwahsoowin

Everyone Working Together
ise Our Children
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2.2

Envelopes

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services.

The below image is a preview of the Tikinagan envelope. It is available in a high-res format to
send to external printers. The full-colour tab on the back is an option and not required.
Additionally, printing envelopes in black and white is an option for cost-saving measures. Usage of
this template is limited to Tikinagan employees who have authorization to order and print
branded envelopes.

NPab> 44+ Fa NVAMAA2 AIPAA?

(489 Tikinagan oo

) ) . Sioux Lookout
Child & Family Services ON P8T 1B1

Mamow Obiki-ahwahsoowin
Everyone Working Together

to Raise Our Children
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2.3 Business Card

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications

Team of Tikinagan Child and Family Services.

The below image is a preview of the Tikinagan business card. It is available to use in Microsoft
Word, using the Avery 05371 template. Usage of this template is limited to Tikinagan employees
who have authorization to access and create business cards. If you require business cards, please
speak to your supervisor for direction on the appropriate person to contact.

While most business cards can and should be printed in-house, there is a double-sided option
(see below) for external printing. This option often costs extra and requires approval from your

supervisor.

Double-Sided Business Card

Mok S Mo MVAFGAS AJMSAS

Tikinagan

Child & Farnily Services

Name Goes here
Position goes here

(807) 555-5555
name@tikinagan.org
Fax: (807) 555-5555

TIKINAGAN.ORG

w

TIKINAGAN.ORG

Single-Sided Business Card

NP deh™ o NVARGAS AJMGaS

Tikinagan

Child & Farnily Services

Name Goes here
Position goes here

(807) 555-5555
name@tikinagan.org
Fax: (807) 555-5555

w

TIKINAGAN.ORG

BB o oot 1 100 465352
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2.4 Email Signatures

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services.

The below image is a preview of the Tikinagan email signature. It is an html signature, of which
directions for installation are available from the Communications Team or Information Technology.
This email signature should be the only html| email signature used by employees.

Do not alter the signature’s appearance.

Staff are not required to use this html signature and may use a text-only option. However, in those
instances, staff should use plain text (Arial, Calibri or Times New Roman), avoid any graphics or
backgrounds, and may add the Tikinagan logo but must ensure it is in-line with this Guide. The
Logo should not be altered. Master artwork is available through Tikinagan’s shared drive or staff
portal, or by contacting Tikinagan’s Communications Team.

AEH9 0 9|5 Email Signature - Message (HTML) [
[T wessae | mset  Options  FomatTet  Review  Grammerly  AdobePOF - @

¥ cut
e SR COPY

" Format painter

Clipboard 5

) oo s ]
[

Subject: |Email signature

Tmesnewr<|12 - A A7

Bzu ¥-A- (5

BasicText o

Q3 ¥ Follow Up ~
NE-- RN =NV R ¢ )
I 1 Highimportance

Book Names Adobe Send & Track
Names Adobe Send & Track

Zoom | Enable
Grammarly

Grammarly

& Low Importance
Tags [

Include Zoom

¥

Jane Doe ramily Services Worker

P (807) 737-7400 ext 2001
TF  1-800-465-3624
E  JaneD@tikinaganorg

PO Box 627, 65 King Street
Sioux Lookout

ON P8T 181
wwwtikinagan org

ai aav ra NVraas Asrass

Tikinagan

Child & Family Services

“Mamow Obiki-ahwahsoowin: Everyone working together to raise our children”

This messsge contsins canfidentsl formstion and s ntended oy for the indidusl ramad. | this email. Please nofly the  you have recsived this emal by mistake and deetethis email from your
System. If you ae not the intended recpint, you are noffie that disclosing, copying, distrbuting or taking the contens of s o
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2.5

Memos and Fax Cover Sheets

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services.

The below image is a preview of the Memo and Fax Cover Sheet. It is available to use in Microsoft
Word. Usage of this template is limited to Tikinagan employees who have authorization to access
and disseminate memos and faxes sent on behalf of the organization.

NPab> 49 Fa NVPPAAY AJPAAS

, Tikinagan R

’ . . Sioux Lookout  TF 1-800-465-3624
Child & Family Services ON P8T 181 E infoatikinagan.org

NPab> 49 Fa NVIPAAS AJraAS

Tikinagan ey

; . . Sioux Lookout ~ TF 1-800-465-3624
Child & Family Services ON P8T 1B1 E info@tikinagan.org

Memo Fax
To To From
From Date Fax Original to Follow in Mail?
YesO NoO
Re Phone Date
Re Total Pages (including cover)
Comments

This facsimile contains CONFIDENTIAL information intended for the use of the addressee
Ifyou nt responsi

named above.
ble it

to th opying of this trictly
prohibited. If you receive this facsimile in error, please immediately notify us by telephone and return the

original facsimile to us at the above address by Canada Post. THANK YOU.

Mamow Obiki-ahwahsoowin Mamow Obiki-ahwahsoowin

Everyone Working Together
to Raise Our Children
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2.6

PowerPoints

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services.

The below image is a preview of the Tikinagan PowerPoint template. All presentations created
within or for Tikinagan must be created using the template. The Logo should not be altered.
Master artwork is available through Tikinagan’s shared drive or staff portal, or by contacting
Tikinagan’s Communications Team.
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2.6 PowerPoint Templates

Careers Slides

Child Protection & Mamow Obiki-ahwahsoowin Slides
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2.7

Social Media

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications

Team of Tikinagan Child and Family Services.

The below images are examples of acceptable Tikinagan social media posts. All social media post
must be created by and posted by the Communications Team and then can subsequently be
shared on relevant groups as well as by staff. The Logo should not be altered. Master artwork is
available through Tikinagan’s shared drive or staff portal, or by contacting Tikinagan’s

Communications Team.

)

Recri.litment Alert!

Dannlg Franklin Cromarty High School Caraer Falr

March 5, 2024
10am to 12pm
Heritage Building
(CLE - 425 WOrthorn Ave.
Thunaar ay, 0N E7C ZVF)

Flense bring an ip-ta-rate

\E‘J/ﬁ Tikinagan

Why do we celebrate Dress
Purple Day on October 27th?

To support
the well-
being of

e Ve OFfNT SN
& @ Ahd <f Y.IO"\
children, / " = Wy
youth, and
families.

Pa <9V Fa NV2raso AIGA

Tikinagan

Child & Family Services

Presents.

bPYUolbod~ Polova? PSd

HONOURING
o CHILDREN

nocbaAc JUNE 24" DAY

Celebrate in your community this summer!

Learn more at
Tikinagan.org/HOCDay
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2.8

Posters

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications

Team of Tikinagan Child and Family Services.

The below images are examples of acceptable Tikinagan posters. All posters must be created by
or approved by the Communications Team. The Logo should not be altered. Master artwork is
available through Tikinagan’s shared drive or staff portal, or by contacting Tikinagan’s

Communications Team.

Recruitment Alert!

Graduate & Grow: March Career Expo

March 7, 2024
1lam to 3pm
Lakehead University

Agora Buildin:
(955 Oliver Rd, Thunder
ON P78 SET)
Please bring an up-to-date

y,

¢ attendeas’ ™
r applicantst

TIKINAGAN ORG/ CAREERS

Dress Purple Day
Fact Sheet

What is Dress Purple Day?  What Is Dress Purple Day?  What is Dress Purple Day?
£

Celebrate Dress Purple Day
with us October 27th

LL® DAP'GQAA
MAMOW OBIKI-AHWAHSOOWIN
“EVERYONE WORKING TOGETHER
TO RAISE GUR CHOLOREN'

(XX Xin)

TIKINAGAN.ORG/DRESS-PURPLE

A CHILD LOVES EVERYBODY FIRST
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3.1

Niigaanshkaawin

P>PLba ob? bP

Ao°C 14~ NAPNO

NPabd> PPalfbU<d PPN baVICHI]A™ A1 »Y Ta NVINPAA: AM"AJAQ? AU ToY'Ad]™ doS oo bAS bal<CY
baV:olLd:FA2 Ta PP 1o AYP AK-S'S'A AIPAAD doSood APae<-CI<7. VL4 dYP<3 NPabd LL°
DAPIL-AAD AIMAAD LPQ"ADBY bATou"AbUY, DA-NMAJ-0d: Ta PLIMAdJA-od: doJ'coA- NVMNAA-Q> AL oCc
P>P LN dod'ooA: CSAA@? obU bdyP> Vb bP BN AICLAXCK Ta Vb bP DM Al ACoPLbo<:™ do? PaA~
bJ* <IMA-F7\. bA2 DV: PN A-MAda?.

drcY bP APWY, NPab? PPalMbuUL? oun? 9da? VP DN PPa<-CLMbURP, bR <PNald<? DPLba’. oCf, “Vb I<-J1
PP <:0"dbod<? PoloSa? AL PCSAAcRY” oJU?, “AV- AK-," Ta NV2MAA- AINPAAD NealbUY QA-NMAd]~
doSood- bPa, v»d™ b4 MB>M P'UNbUY PCoSood-N/Aca?, byY DCIA-Q?, Fa b4 AQ-gd- dCPY AaV-olba”

a2C A< orflfCa 4"P DCa?, NPab’ DAl Padad: do? AU AlA-Nbod- A-N"AV-A-Q2. ASalA-a?, bbA:
UAcbUP> Ta bPMo2Cb-P> bP Padd-~ PPLba’ AL NPab? du IPV: IKPMbUL dod'co bPMoCP Ma
AP'AV-A@? b, ATALBUP PadoQA-oY Ma DCIA@d. LL° DAPKIKAAD bVJSb4Pab ANP'AV-A2 bATou"AbUY
bAPDLbL “bPa VA:CoPINY PDBCAP'IY PolLod @Y VRS DaU MbaVaCdPd~ lMa NKMoabod~ d<4-Sv Ta PP
ALB<LALBUPY NVINAA-QY bP Pa<PCUd~ Na bAIDC" doSood-. PV: CSAA:ct AaQ DN dobU AV: PCoS'cTA:
fodA:ca? PNVMPAA-cd: doS'god-* bP DN PPa-CLNbUY dod oo DCAP'AA.

obo¥bA? — bobo Mbabodt PYP LNCA2 AV- DV: CY VAaoPLbY PALBLANbUPY doJ'cod* bDM A-CoPLL:~
NPabd dK-,Y Ta NVPAA2 AIPAAD bP DalbUP AL <37 bPN bad<dCId" ANMAJAQY, b]A<KCP AL 'S A
PDadoQA:@?, Fa PC:C PDSB<LAbo™ NPab’ VN oblo.

oboVbA2 PD>albUL? PBQ P'"UNMbUY oCC bP dobCU<<? bPADICHb-PL? QAQoPLbRLI, AV: bA-NbLA-NbUNWVE C-92
>adoQA? Na bADXCb PP AaoPLbP?, gbaVbA» Db DN A-NMAdad: doJSood Aad- M>add~ lNa
PPac<d-CId DPCASS A PadoQA-ad.

NPab? AbAl A:MNda? PCSAAca? Ta PAT A:CoPLM PPN aabMDd~ Afa™ PATYbLLPY DAMAJA ol 1S Y,
DUYbNNY Ta NVAMAA-@d. o<PNoNAM PALBKA-CL? Ta PANDY bPa CJSAA:Q? T1b~ bAI aabMd<d-~ a’C lNa

b= bALobCI<:™ bPadd~ DPCI-SSA PadoAA:cd: Ta QS AICLL™ PCoSoald? Ad PN VS bVS .

AL Ad d%<2 AP"AV-AQ? bJ CCA VJbP doJSoogA: CSAAQ?. bobo Mbabd-bod:™ ob’ Ado ALNPAL-",
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3.1

Niigaanshkaawin

ChiEfS' Vision
Tikinagan was created to provide culturally-specific child and family services that emphasize a First Nations
approach to child welfare. Prior to Tikinagan’'s Mamow Obiki-ahwahsoowin service model, services to support

and care for First Nations families originated from outside the First Nations community where our people

were not consulted or engaged in how we cared for our children. This did not help us.

As a result, Tikinagan was founded on two basic principles, as handed down by the Chiefs. First, “that no
more children be lost from our communities.” Second, “that a child and family service agency be created that
would work with the people for the people, while respecting culture, heritage, and the concepts of the

extended family.”

Over the past three and half decades, Tikinagan has developed a unique service delivery model. The vision,
goal and principles established by the Chiefs for Tikinagan have been fully integrated with Indigenous values
and service delivery policies and procedures. Mamow Obiki-ahwahsoowin is a unique service model which
means “everyone working together to raise our children. It is a system of protecting and caring for children
and supporting families that has been designed and is delivered by First Nations people. This is a community-

based approach to the inherent jurisdiction of First Nations based on traditional customary care practices.

Niigaanshkaawin - Breaking Trail is a new initiative that has its purpose: to support First Nation affiliates of
Tikinagan Child and Family Services in the development of Band Representative programs, implementation of

child welfare laws, and to reimagine the role Tikinagan will have in the future.

Niigaanshkaawin was developed to honour the original vision of those who came before us. With the support
of the Bill C-92 Act and its objectives, Niigaanshkaawin gives the opportunity for First Nations to develop and

govern their own child welfare laws.

Tikinagan will continue to assist our communities and partner with them to ensure ongoing services to
children, youth and families. We are committed to supporting and assisting all communities who are exploring
and/or working on developing their own child welfare laws and delivery of services to their members

wherever they reside.

The answers are within each individual First Nation community. Breaking trail for the future generations to

come.
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3.1

Niigaanshkaawin

History of the Logo

<-A4bL> DYbNPA- DLYoA'AQ 171Q- AACK-PPN (L=AF) DP
LPoA"<? obaoVbA2 doPA2 LPaP b~ bP AJIL-SS AT VP
>XNa> QAL '@dD™.

“Ib-= 02 F'a ocNV2MAA2 b<PCA- Lo4Y?Y, oCC Po'C
oboVb VIbaQ-, ArCY AV- ‘cbo MbaqA-’
bAS obCL>,” APD 179-, 16.

“oPPoICIM'Ad> DV- LPoA"Ab3, Vb- CY
b4 L<T VPM0Cb doJS oo A<1-S" &\
NP PACIKK PCoSood-N?A-cd: Ta
b%Y bP ADCIL~, olo2C> bA-2MALLY
doJSood VAL AlPovbd~ obd.”

AV- LPoA"Ab3, VUINL"Ab> 7719 VP AID~ PPUS D7, AL
V<o2' gVCc DPS LPoA"Q, Vb<d AL LLCS-ADPN DRSS
"33,

Weagamow First Nation youth artist Memekwe Apetawakeesic (Morrisseau) drew the
Niigaanshkawin project’s logo based on a childhood memory.

“When me and my family go woodcutting, my dad is often the first one to make a trail, so
that’s what ‘Breaking Trail’ is for me,” explained Memekwe, 16.

“I'm proud of this logo, and | think it’s important that First Nation children learn about their
own culture and traditions. | like the way that it represents how Anishinabe people are moving
forward.”

The image, which took Memekwe about an hour to complete, was sketched on paper, then
digitalized on her iPad.

Visual Identity Guide 2024 m



3.1

Niigaanshkaawin

The Logo

A strong visual identity is pivotal to communicating the mission and vision of an organization and
demonstrates professionalism and reliability.

It is important to maintain the integrity of the Niigaanshkaawin logo by consistently reproducing it
on all printed materials, signage, and other media applications. This creates an identity that is easily
recognizable to the general public. Niigaanshkaawin’s logo will play an integral part in promoting
our public image, level of professionalism and connection to our traditional First Nation values.

The logo, which is comprised of the symbol, logotype, descriptor and Oji-Cree translation, is
integral to establishing our identity and must always be reproduced using master artwork.

Logotype

Symbol

NIIGAANSHKAAWIN | BREAKING TRAIL

]

Oji-Cree Translation Descriptor

The Qji-Cree translation is just as important as the English text beneath. Including the translation is
fundamental to showing our respect of First Nation values and language. This is why, when possible,
the symbol and associated typeset (Oji-Cree Translation, Logotype and Descriptor) should be used
together. At no times should the English Logotype be used without the Oji-Cree Translation - they are
a connected unit, unless the comms team has approved it for promotional purposes (i.e. small print
area).

The next pages outline acceptable use for using the symbol independently.
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3.1

Niigaanshkaawin

Proper Logo Use

As noted, the Niigaanshkaawin logo is intended to function as a single unit and elements should
not be separated except in the instances specified in this guide.

If necessary, the symbol may be used independently. The symbol should not be distorted,

recoloured or used alongside a new typeset.

Only authorized original versions of the logo may be used. Attempts at recreating the logo are

unacceptable.

~agboVbA-d

NIIGAANSHKAAWIN | BREAKING TRAIL

~

4\

ogboVbA-?

NIIGAANSHKAAWIN | BREAKING TRAIL

<, Niigaanshkaawin

Y oboVbA-> BREAKING TRAIL

Niigaansnkaawm
agbaogVbA->

4 cboVbA®

&

NIIGAANSHKAAWIN | BREAKING TRAIL

NIIGAANSHKAAWIN NG TRAII

PN
N U o3
4%0' bo A

’ 00 (J
s+, Niigaanshkaawin

aobaoVbA-> BREAKING TRAIL
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3.1

Niigaanshkaawin

Font & Colour

Headings
Primary Font - Segoe Black

Subheadings

Segoe Ul Semibold

Normal
Segoe Ul

Primary Colours

Green
Pantone 478

Blue

Hex #476db4

R: 71 G: 109 B: 180
C: 78 M:58Y:0K: 0
Pantone 7683 C

CMYK(27, 90, 80, 40)
RGB(126, 39, 39)
HEX: #7E2727

Secondary Colours

Red

Hex: #7E2727

R: 126 G: 39 B: 39
C: 27 M: 90 Y: 80 K: 40
Pantone 478
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3.1

Niigaanshkaawin

Background

Niigaanshkaawin branded items are to be used for
events that involve Niigaanshkaawin adverising,
such as internal meetings, annual general meetings,
community events, community meetings, external
events, and meet & greets.

Slogan
oboVbA-

Breaking Trail

Background

NIIGAANSHKAAWIN | BREAKING TRAIL
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3.1 Niigaanshkaawin

Letterhead

The letterhead can be located on the staff portal accessed through Tikinagan.org.
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Niigaanshkaawin | Breaking Trail

Letterhead




3.1

Niigaanshkaawin

PowerPoint

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services and Niigaanshkaawin..

The below image is a preview of the Niigaanshkaawin PowerPoint template. All presentations
created within or for Tikinagan must be created using the template. The Logo should not be
altered. Master artwork is available through Tikinagan’s shared drive or staff portal, or by
contacting Tikinagan’'s Communications Team.
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3.1 Niigaanshkaawin

PowerPoint
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Neegaan Inabin




3.2 Neegaan Inabin

Neegaan Inabin Values

What are they?

Neegaan Inabin, which means “Looking Forward” in Oji-Cree, provides culturally-
appropriate, holistic services supporting youth aging out of care and young adults formerly
in care (up to age 26) from Tikinagan’s 30 First Nations.
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Advocacy

You deserve to be respected and empowered to define your own goals
for success based on your lived experience. It should not matter that you
are currently or were formerly in care. Nonetheless, you still have rights
and benefits because of your transition, and this includes access and use
of our Neegaan Inabin services. We will advocate with you to ensure you
understand and exercise your rights.

PQ3CV-2CdY apP> NP'Ucld% I'a MPr LYbA-Y% AV: bbA:- UAalLo?
bA-DCL> AL PALNPA-:c PPN ToA%. Th]™ du» VP KPPA"DIY?
baVaCdPYA:g' @2C ITa V:¥Yb™ VP baV2aCdYY. AI'Ad VAXSYY, V']4Y2
PLYDA-PAD Ta AMAJA-Q> AL bA: doJ AlPo¥b%?, T'a b4 NUAalLo?
Na NKAKMDY? ob? AaN ANM'AV:A-Q2, bd%ICLd AlMa™ No/DCL? Ta
NP<I<MI%0? PLYbA-PA-Q2.

Education

Learning doesn’t stop after high school, and you deserve to learn and
keep learning into adulthood. We understand you are going to grow in
meaningful ways. We want you to succeed in schooling and training
opportunities by moving at your own pace and with the resources to
help you get there. This also includes the pursuit of cultural and spiritual
learning.

baa3CA- PAIUP? Qda? bA2 A"AL AJS PANSY 0> bAY<Y AYdoA-bl,
FAJ"A P%C QDCL<L? Qd? PY<™ MNaa?CA- PPo"dLdPY? AoV do
PPr7'AQ-NPY2., oPAXCM by Mo Aa<<N/P? AJS obd, Pa2CV:old
Mo4Y% PNYdoAcg’ Na Ndo PCAalo? PPo"dLAA@? AAANA-D]D?
Ad Ta b4 NAY%? QILKMDY? QA-N"'dY? AL QU UAalLP%2. AV: b4
bACL> PCS/aVL-NPAR Ta b4 PCLIALNPAS,
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Fihancial

Life is expensive, which is why you deserve to have a financial footing

-- one that keeps you fed and a roof over your head. We want to provide
you with the resources required to meet your financial needs and pursue
your career interests and dreams. We recognize how foundational this
pillar is, as you cannot thrive in other areas if your basic needs are not
met in a secure and consistent manner. All key supports listed under
each pillar must be accompanied by financial support.

ALNZA2 bArbUY LK~ <PPU, T"AV- bPPod4 NdYY? ~o? abr
dAYbdY? - PP daylNPY? Ta PPbVJSA-a7N, PA- A-Md PP UAalLo?
AP"AJA-Q? PP bYPYY PALPD"Y) co%a? 09 a Mo UAalo?
bADYCLY bA: AaofPY Ta bJS <dWCL> MOLa? codCA-al? JoAr
LYb]l-r DV- bd>UY, CAab bA- bP bYPIY> dCPY? Qda? PYA3 Vb
>A-gd-2 PYV2 Vb %% QPP ALP'DYI, TCY BV- bDM PPro2Ch- JA-Y
NPP~ o oa.

Health & wellbeing

As an adult, you must take responsibility for your own health. But that
doesn’t mean you have to do it alone. We will provide you with ongoing
supports that are timely, trauma-informed, and use a non-judgmental
preventive approach. From appointments to nutritional training, you
deserve to have access to ongoing services and benefits that support
your lifelong health and well-being. This could include exercise and
hunting equipment, as well as access to trap lines.

PV: bPJSPYI, PICV2CAY Pod b7 PAT bad<3CL> P[oYA2. bAcod
bANbU" Po"C NMdoboNry?. PAI ANM'Ad dood A @2CV2CLo?
AP"AdA@?, o2 b4 QU JobCL? PPN LMYA:@?, Ta b4 Vb rBr
Pacd:gd?? AV:cd2 DN a b4 MPaCLd?? Aa2MAA-, blod 9P
PUAaLo? AN"AJA'Q? bATSPU Ta Qo 13CdY%? PALNPA-c AJSobd.
QC MNa b4 bA:NA: A<NMCba? lNa b4 @2CV2M9A: JLNCba?, Na b4
PUAalLo? <-c"AQA- "P3,
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HousSihg

The right to a normal life begins with a place to call home and the
stability that comes with it. We want to help you find accessible, safe,
and affordable housing reflecting your community’s realities. This doesn’t
mean you can't still live with your family or Foster Parents. Rather, this
gives you the opportunity to begin moving toward greater independence,
which could include getting your own place or furniture to get you started.

AV: ASQ2CV2CbA NP DN ToALNPY N7 PN Qe bV A0 Ta
b4 PPN LYBA-b<A-72. bA-MAJ MNP UAalL? Alra-Jy™ NM>M aabCVvaCLA
PCUSAAD bAI d4P4P3. bAcod AV: bACL> Vb NPA-r7LC-
PNV-2MAA'Q? @2C la bbaV:alb. AV: «»» bACLY, "> Jo PACL3
do? QP doJ Alovb?? do VJ'd ALMPY, Cd b4 PN<Ko bVJS A’
Q2C Ma b4 Ndo PCAalLo? AdLMDd% AL PbVJSAc™.

Relationships

The people in your life and from your community are part of Tikinagan’s
Wee-Chee-Way-Win Circle of Care. It is important to have people

in your life that you can count on. For some, this might even include
the companionship of having your own pet. We will support you in
establishing positive relationships and professional supports.

AQ-:gd-* bA-M ALNPLC: Ta PCUAA2 T"AV: b4 NPab? AN'AV:-A-
LL® baV-2CdPA2, LG~ PMD2Ch2 NA7<-C- bA-PALNALC: abr
alMK"Ad:aC: @2CV-2ACL2 AP"AJAR, AN A7, DCY<1d2 AT 6
ab>r A-PALNPL]D". bA-Pb<A:Cd PV: NP UALo? blras P ALANAQ?
Na dCPY AN"AV:A-Q?.
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Spirituality & Culture

From our Indigenous culture and traditions, we believe that all people
are spiritual beings. We want you to have the freedom to choose your
own spiritual practices and (re)connect to your culture in ways that are
meaningful to you. It's important to know where you come from, including
the land, your language, and your community and their traditions.

AL 09 cCoJoo<d'-N/A-ca’ Na oICIAga?, cUV:CI bPa dA-Y
VDCULJIALNPAA-c™, PQ2CV:cld P> PPDICLY do? <-AJS bal-<CL>
PCLIALNIPAD Ta MPV- arbl’ PCSaVL-NAAD QU Q"V2CL> NDCLA.
PNPo2Cb-2 MPAXCLY PN bP APy, 4"PB b4, PNSPS VA2, Ta
PCU,AAD Ta bAIMDCIC-,

Transitions

As a part of your emerging adulthood development, you need

to experience environments that cultivate personal growth and
development. We want to take your lead, following your wants and
desires by supporting you like a mentor, not a Worker or a Parent. We
understand this time is filled with uncertainty and setbacks. This means
you may require a longer and more flexible transition period with room
for trial and error. We recognize not all supports will fit the same for
everyone, so our supports will tailor to your needs.

Vb C¥Y AV: bdoJ AlMo¥b%? NDo bdo PUSPYU, dMvn VAPSY 9P
MbA-2UCLo? dorP4P> Ay bAT <oboNrA™ bdo PMY']AK-NP~. bAIMAd
do? <-J bad<3CL> PATNPAD, do? b4 VU @2CV2ACL2 Ta bA- ba-
JCL> PPN ANrb<A:CdY?, bA:ood Db JdoPaba? @2C lNa PoP"AdL.
oPACI PV: b~ Vb Vb-792Cb-P> Jo? QAPSP? Ta b4 VVbC Vb
VP APSPY b @2CV2IMbUN NP APLYDHKO. ACY VYbC VAPSY @2C

ad: Pa'bY lNa MaablMMbU' AV: bA: doJS'Alc¥b%> M>N PACLA

b4 VVb~™ Vb Qd> VP A/ L7C bJS @2CVACL2. oPA3CIA b4 Vb

bPa A-NMAJA:Qd bPa JA:Y VP AL'AJ™, vud™ AV: bJ @?CV-CL?
AP"ADAD T"AV: Qbad-<2CLN
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3.2 Neegaan Inabin

Neegaan Inabin Logo

where did it come from?

Weagamow  First Nation youth artist Memekwe
Apetawakeesic (Morriseau) drew the Niigaan Inabin
logo. The image features a young bull crossing over
a bridge.

My drawing is signalling young adults
learning how to adult and the transition into
adulthood,” explained Memekwe, 16.

The image, which took Memekwe several days
to imagine and about a half an hour to complete
by first sketching it on paper, then digitalized on
her iPad. The logo was then tweaked slightly by
changing the blue background, adding the program’s
eight pillars on the bridge, and adding the project’s name
around the circle.

€ €' hope people see that my logo represents strength and durability, As moose are
very strong and durable animals. And people as well, especially how hard it is to
live now after the pandemic now that it's nearly over.”

The colours around the circle are part of the traditional First Nations medicine wheel.
The yellow and maroon are altered to match Tikinagan Child and Family Services’s
primary colours. The blue is associated with another one of Tikinagan’s future-orientated
projects, Niigaanshkaawin, which means “breaking trail.” Memekwe drew the logo for
Niigaanshkaawin logo, as well as the winning design for anti-bullying campaign Tikinagan
held during the pandemic.
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3.2 Neegaan Inabin

The Logo

Oji-Cree Translation

=
s 24,

Symbol

7, >
& GAAN \\\\P‘Q’\

|

Logotype

A strong visual identity is pivotal to communicating
the mission and vision of an organization and
demonstrates professionalism and reliability.

It is important to maintain the integrity of the
Neegaan Inabin logo by consistently reproducing it
on all printed materials, signage, and other media
applications. This creates an identity that is easily
recognizable to the general public. Neegaan
Inabin’s logo will play an integral part in promoting
our public image, level of professionalism and
connection to our traditional First Nation values.

The logo, which is comprised of the symbol,
logotype, descriptor and Oji-Cree translation, is
integral to establishing our identity and must
always be reproduced using master artwork.

The Qji-Cree translation is just as important as the
English text beneath. Including the translation is
fundamental to showing our respect of First Nation
values and language. This is why, when possible, the
symbol and associated typeset (Oji-Cree Translation,
Logotype and Descriptor) should be used together.
At no times should the English Logotype be used
without the Oji-Cree Translation - they are a
connected unit, unless the comms team has
approved it for promotional purposes (i.e. small print
area).

The next pages outline acceptable use
for using the symbol independently.
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3.2 Neegaan Inabin

Proper Logo use

As noted, the Neegaan Inabin logo is intended to function as a single unit and elements should
not be separated except in the instances specified in this guide.

If necessary, the symbol may be used independently. The symbol should not be distorted,
recoloured or used alongside a new typeset.

Only authorized original versions of the logo may be used. Attempts at recreating the logo are

unacceptable.
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3.2 Neegaan Inabin

Fonht & Colour

External Marketing and Advertising

Primary Font - Ruddy
Secondary Font - Arial

Internal Use
Primary Font - Arial

Primary Colours

Blue Red

Pantone 2126 C Pantone 478

CMYK(73, 68, 0, 37) CMYK(27, 90, 80, 40)
RGB(43, 52, 160) RGB(126, 39, 39)
HEX: #2B34A0 HEX: #7E2727

Secondary Colours

Dark Green Medium Yellow
Pantone 350 C Pantone 7563 C
CMYK(42, 0, 40, 71) CMYK(0, 28, 74, 13)
RGB(42, 73, 44) RGB(221, 159, 58)
HEX: #2a492¢c HEX: #DD9F3A

Yellow
Pantone 136
CMYK(O0, 25, 25, 76)
RGB(254, 195, 87)
HEX: #FEC357
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3.2

Neegaan Inabin

Background

Neegaan Inabin branded items are to be used for
events that involve Neegaan Inabin adverising, such
as internal meetings, annual general meetings,
community events, community meetings, external
events, and meet & greets.

Slogan

Q"AD> AV: Ndo <<2CL>
Looking Forward

AJS ob’ Q<o ICL2, bA©>CL?> Mba: UAal?.
Your goals. Your future.

Q"AD3 AV: Ndo d-<2CL°

AJ ob> Q4o DCL? | bAD>CL> MbA- UAal?

LOOKING FORWARD
YOUR GOALS | YOUR FUTURE

Sl

NEEGAANINABIN.ORG
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3.2 Neegaan Inabin

Letterhead

The letterhead can be located on the staff portal accessed through Tikinagan.org.
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3.2

Neegaan Inabin

PowerPoijnt

This Visual Identity Guide is a living document and reflects the approved templates and stationary
kit items. For the working files or for technical assistance, please contact the Communications
Team of Tikinagan Child and Family Services and Neegaan Inabin.

The below image is a preview of the Neegaan Inabin PowerPoint template. All presentations
created within or for Tikinagan must be created using the template. The Logo should not be
altered. Master artwork is available through Tikinagan’s shared drive or staff portal, or by
contacting Tikinagan’s Communications Team.
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3.2 Neegaan Inabin

PowerPoint

D 5
Toaan

)
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Foapn ®
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Tikinagan

Child & Family Services

Appendix
Cheatsheets




Tikinagan’s

Symbol

Colours

Primary Colours

Pantone 478

C:27 M:90 Y:80 K: 40
R: 126 G: 39 B: 39

Hex: #7E2727

Pantone 136

C:0 M:25 V:76 K: O
R: 254 G:195 B: 87
Hex: #FEC357

Secondary Colours
Pantone 165

C:3 M: 76 Y:100 K: O
R: 234 G:98 B: 36
Hex: #EAG244

Pantone 7566

C. 22 M:66 Y:97 K:8
R:185 G: 103 B: 46
Hex: #B9672E

Tertiary Colours

Pantone 577

C:32 M:12 Y:59 K: 0
R: 179 G:195 B: 132
Hex: #B3C384

Pantone 563

C.:68 M:0 VY:41 K: 0O
R: 65 G:188 B: 170
Hex: #3EBDAB

NPab’ A1V N NV2NMQA2 AIMQA2 Oji-Cree Translation

Tikinagan

Child & Family Services | oescriptor

Font
Gotham

Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz
0123456789

*Alternative are Franklin Gothic, Arial,
or Times New Roman when Gotham
not available*

Any questions, refer to the Visual identity
Guide 2024 on the Staff Portal or contact

the Wiidamaakewinik Odanohkiig
(Communications Team) at
communications@tikinagan.org
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Niigaanshkaawin's Branding Cheatsheet

Logo Logotype
U o)
~agbaogVbA
NIIGAANSHKAAWIN | BREAKING TRAIL
Oji-Cree Translation Desuiptor
Colours
Primar lour
ary Colours Font
Blue Green Headings
Hex #476db4 Pantone 478 Primary Font - Segoe Black
R: 71 G: 109 B: 180 CMYK(27, 90, 80, 40) .
C: 78 M: 58 Y: 0 K: 0 RGB(126, 39, 39) Subhead!ngs
Pantone 7683 C HEX: #7E2727 Segoe Ul Semibold
Normal
Segoe Ul

Secondary Colours

Red Any questions, refer to the Visual identity
Hex: #7E2727 Guide 2024 on the Staff Portal or contact
R: 126 G: 39 B: 39 the Wiidamaakewinik Odanohkiig
(Communications Team) at
communications@tikinagan.org

C: 27 M: 90 Y: 80 K: 40
Pantone 478
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Neegan Inabih’s Branding Cheatsheet

Logo

Oji-Cree Translation

Symbol

Logotype

Font

External Marketing and Advertising
Primary Font - Ruddy
Secondary Font - Arial

Internal Use
Primary Font - Arial

Primary Colours

Colours
Seconhdary Colours

Blue Dark Green
Pantone 350 C
CMYK(42, 0, 40, 71)
RGB(42, 73, 44)
HEX: #2a492c

Pantone 2126 C
CMYK(73, 68, 0, 37)
RGB(43, 52, 160)
HEX: #2B34A0

Red

Pantone 478
CMYK(27, 90, 80, 40)
RGB(126, 39, 39)
HEX: #7E2727

Yellow
Pantone 136
CMYK(O0, 25, 25, 76)
RGB(254, 195, 87)
HEX: #FEC357

Any questions, refer to the Visual identity
Guide 2024 on the Staff Portal or contact
the Wiidamaakewinik Odanohkiig
(Communications Team) at
communications@tikinagan.org
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